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Organizing Help Content: Breaking
Out of Topic-Based Hierarchies

STC Webinar. Dec 1, 2011
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THE PROBLEM
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Welcome to this webinat.et me start by giving more of an overview of what this
presentation is about. When we have large numbers of help topics, it can often be
difficult for users to find those topics. The larger the help system, the more
problematicfindability becomes

| think the standard method for organization help content, with folders and topicsA
FNNJ yaSR Ay GKSANI af 23A0Ft¢ O2y il AySNAX
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Where would you find this in a grocery
store?

Next to the
coconuts?

Next to the
cream?

In canned goods?

In the dessert
section?

In the ethnic food
aisle?

Image from TradeKorea
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[ SG Q& & dohchedie example Kf ydu were to try to find fresh coconut cream in a
grocery store, where would you look? This is an item that can be seemingly grouped
in a number of different places:

Alt could be next to coconuts because it contains coconut.

ALG O2dxZ R 68 )/SEu 02 drgq ONBl YZ LISNKI LAZ
Altcouldl LILISF NJ Ay GKS OF YY§ V§I22ARé I-)\fAZlfSZ 0S
Altcouldbegrouped i ySEG (2 GKS RS3dasSNI asSoOirzys

desserts.
Alt could alsdbe grouped with the ethnic food aisle.

In reality this item could be grouped in a number of different places. As a result, users
YI® oNRgaS GKS a0u2NB YR y2i0 FTAYR Al ¢K

| think helptopics are ofterlike this.
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Topics frequently overlap.

lays eggs « venomous « beaver’s tail « otter feet « duck’s bill

Image from Wikipedia
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To user another analogy, many help topics are frequently like the platypus. They have
characteristics that could allow them to begically grouped in a number of different

LI  OSad ¢KS L) I Gellz tlFea S3fkafeethnladSy2Y
RdzO1 Qa oAff @

Not all help topics are like this, but enough of them are that it becomes a real
dilemma when organizing content. At times you may want to put content in multiple
places, but duplicating topics will bloat a help file and potentially confuse users.
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There isn’t an absolute order to find

Radiolab excerpt %

Image from Wikipedia
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Dmitri Mendeleev was a Russian scientist who organized the periodic table of
elements. In a podcast froRRadiolabthe hosts explain how he struggled to figure
out the exact way that all of these elements, with their various atotoistituencies,
should be organized. He would ride around on trains, flipping a stack of cards with
each element written on it, trying to come up with the ordering principle that
correctly fitthe elements.

He struggled with this, sorting and rearranging, and sorting his cards again and again
until one night he had a dream. In the dream, the table of elements snapped
perfectly into place. He arranged the elements based on repeating patterns.

| think that too often we have this mindset when trying to organize help. We have a
stack of help topics in our mind, trying to come up with the arrangement that makes
the most possible sense to us. We flip topics around and around until we find that

exact organization that seems to perfectly express their relationships and structure.

But while the organization may make sense to us, the organization of the help is
vyatfte t2ad0d 2y dzaSNaR® ¢KS 2NHFYyAT I GAZ2Y
FAYR gKIO 0KS@QNB t221Ay3 F2NE 06SOI dzasS
logic as the help author.
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Each contributes toward the solution

Findability

i Search

H Metadata

LI User Research

M Indexes and Glossaries
! Quick Reference Guides
H Personalization

I Interface Text

M Tags and Categories

LI Alternative Modes

M Level-based Learning
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Although | would like to propose a sim@aswer that addresses the entire problem

YR 2dzaid aleée a2YSOKAy3a tA1S ab52met-KA&asg Iy
think thata single alkexplaining formulaisshod A AIKG SR® LG R2Say Qi
and variety of user behavior and characteristics.

Instead, | think there are a lot of little solutions that can each contribute towards
findability. Some of these solutions are search, metadata, user research, indexes and
glossaries, quick reference guides, personalization, interface text, tags and categories,
alternative modes, and levddased learning.

If each of these techniques increases the findability factor by a small percentage,

their cumulative effect will have a large increase in the ability of users to find the

content.

LQtt GFrf1 Fo2dzi SIOK 2yS 2F GKSasS &aidN) GsS
well as pointing out shortcomings wittach method
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SEARCH
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Google works. Why not imitate it?

Go;)g[e

immediate trust « intuitive to use « users prefer this method

|11 ey | 1| g | [ 11N 100 11 [N Y =

One of theimmediatesolutions people thinkor increasindindability is search.
Without question, searchas to be a key feature in any help system. Users will
undoubtedly use it.

Optimizing for Google search can also help people find your content online. But to
enable this findability, you have tanderstandhow Google ranks search results.
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SEO Factors to Rank High on Google

The number of links pointing to your site
The authority of the sites linking to you
The text used in the links linking to you

The frequency of the keywords, especially in
the title, first paragraph, and h1, h2, h3 tags

Your own site’s Pagerank
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No one knows the exact algorithm that Googkes to rank content, but there are a number
of known factors:

AThe number of links pointing to your siteThese may be callédcoming linksinlinks =~ .
inbound links, obacklinksP LU Qa LINRoOolIoftée UKS 3ANBlFIaSau Tl Ou
best if these links come from external sources, but you can also do internal linking, meaning

links from within your same domain pointing to pages on your domain. Wikipedia does a ton

of internal linkingg links from one Wikipedia article to anothdnternal linkscanprovide a

tremendous SEO boost.

AThe authority of the sites linking to youThe authority of the site linking to you makes a
huge difference as well. Easlte online has #ageranibetween 1 to 10. Only the top sites
score 9, such as the New York Times.

AThe text used in the links linking to yoThe linkh 8 y Qi G KS 2yf & GKAy3 (K
UKS USEU 2F 0UKS Ayl ¢KAAa Aa ¢6Ke fAyla fA1S
AThe frequency of the keywords, especially in the title and h1, h2, h3 tayhileyou often

Ol yQu O2YyUuUNRf UKS ydzYOSNI 2F¥ SEUSNYylFt fAyla L
of keywords. First you want to find the right keyword that users might be searching for. You

then repeat that keyword about 6 times between the title, first paragraph, and subheadings.

A 2dzNJ 26y AALIFaE f (I TS eRaipmldpBySa/Tolaiak iiefiPageranks
determined by several factors: how long your site has been around, how many incoming links
@2dz KIF@S LI Ay dohtghBandirdored 2 dzZNJ & A G SQa
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Problem: Google has armies of authors.

1]

I[[

|11

Oneof the key things to remember about Google is that people find content
searching Google primaribecause there is so much content to filderely addinga
| dzZaG2Y D223tS {SINDODK 02E FT2NJ @2dzNJ KSf L) Y

O2y Syl AF GKS O2ydSyd AayQi GKSNBo D223
much of itduplicate or variations of what eready out there.

lfyourhelpa @ aGSY KIR OGNARftA2ya 2F LI 3Saz dzad SNJ

IooAking for as well. The §ag fact is that we are often an a}rmonf one, and ti]e scope of A
KSt L) O2y i SYSE KN dya®iih go2a dI ¥t {SS9SNE dza SNQa &St
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Search Algorithms Differ

* WordPress: Sorts based on date.
» SharePoint: Defined by search scope settings.

* Mediawiki: Results segmented by
namespaces.

 Author-it: Change and changing are not the
same.

* Flare: Exact matches rank extremely high.
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Another thing to consider is that search algorithms differ from one product to the

next., 2dz YFe& 0SS 2LIWAYAT Ay3a F2NI D223f S3 6 dzi
F2N) Fy20KSNJ aSFNOK SyaaAySsz GKS alkyYS NdzZ S
search engines:

AwordPressSortshased on date.
AsharePointDefinedby search scope settings.
AMediawiki Resultssegmented by namespaces.
AAuthor-it: Changeandchangingare not the same.
AFlare:Exactmatches rank extremely high.

My point here is that to make content visible in search engines, you have to

understand how that search engine ranks and sorts content. More often than not,
aSIFNDODK Aa 2dzaid | ofl Ol o62E GKIFG LIS2LX S R
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Search fails when users don't know

exact terms.

Figure 17 — 2. Imagine my surprise when | showed this image to an American audience in a
workshop and asked what it was (we call it a stubbie holder, but the audience were yelling
out coozie)

From Donna Spencer’s Practical Guide to Information Architecture
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Although search seems like a good strategy for making your content findabéte,

FNB | O2dzL)t S 2F fAYAGLFrOGA2yad {SIFNDODK Tl Af
AYF3S 6238 Aa TPERtYal Gutle/ty/Ihfornjatids Aréhiebidped

She points out that not many people know what the name of these drink holders are

called. Some call thestubbieholders, othersoozie | would call it a neoprene drink
holder.

ZKSy déé NE aSI NDK ¥F2NJ AghmigtakdblenanmedoyihatA F (0 K
0KSe& QNB 221Ay3 FT2NE OKlFIyOSa NP GKSe g2
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Search fails to help you discover
unknown unknowns.

“There are known knowns. These are things we know that we
know. There are known unknowns. That is to say, there are
things that we now know we don’t know. But there are also
unknown unknowns. These are things we do not know we don’t
know.” -- Donald Rumsfeld, qtd. by Peter Morville

A | | I (A | | 1 [ I | | 1 [ 11N’ N | | [ (AN | [ 1 N | | [ O T | S [

Anotherreasonsearch Af & Aa 0SOlFdzaS Al R2SayQi KSf¢
know. Users just search within their own limited perspective. In reality, there are
usuallyatonoD2 y OSLJia FyR (SOKYAIl diSdarchii&kiBeg | NBY C
only method for finding information, they will be trapped by their own ignorance.

PeterMorville, one of the leaders in findability, emphasizes this point. He quotes
Donald Rumsfeld to illustrate thdea. Speaking of weapons of mass destruction in
Afganistan Rumsfieldsays,

G ¢ KSNB | kNdnsiTlyegedang things we know that we know. There are known
dzy 1y26yad ¢KFG Aa G2 abés GKSNB | NB GKAY
GKSNB NB Ffaz2 dzyly2e6y dyly26yacd ¢KSas I
-- Donald Rumsfeldjtd. by PeteMorville

13



[T N0 1 0T e 1 00T T m oe T im0 T mr T nmn mm

File Edt Object Type Select Effect View Window Help - BSINTAS » | BT @ osues (o[BS
o Seachen /L~ e = 0w v Sye v Opete 20+ % R [ Documentsene || Sriwencs :
i 0 Adobe Community Help [ESEEET)
IR File Edt View History Favortes Account
AR =
oT aacch AN 3 | -] Ditp:/iheip adobe comven US/itlustratoricss . | R
NG [ copy atoutes I j | Adobe liustrator €SS * Copy a.
&L » Search Options [ Adobe reference only
Za,
.9, s + Hustrat
R
Q i, Home / Using Ilustrator / Creating special effects / Appearance
e
3 &
;' S Copy appearance attributes -
3, 2
o between objects
N 1 Adobe Illust
ALY o Q
L
a2
LR 1%
@Q Adobe lllustrator
_g and Flash
You ¢ move appearance attributes by dragging or by using the
Eyedropper tool.
Copy appearance attributes by dragging
object or group (o e layer in the Layers panel)

Youtube video link
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| SNB Q& I yanSrikhowrLdkrdwrdriAdobe lllustratoE A G Qa L2 8 & A 0 f
the sameformatting from one object to another. Many beginning users probably

R2y Qi NBFIftATS (KA&AZ IyR (KSe ¢2dzZ RyQi
82dz {AYR 2F atdzyotS Ayia2 FyR (GKSy atl @
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K
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with the conceptg 2 dz YA IKG &SI NDK Gu+BNbiftdQRIMISEhE t | A Y
parallel functionn Microsoft2 2 NR® . dzii Ay L f dzad N} 2 NEZ é 2
appearance attributes between objects
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Digital spaces allow near infinite
rearrangements

EVERYTHING IS . N
MiSCH AN

See David Weinberger’s Everything Is Miscellaneous

AN | [ 1 | [ | | [ 1Y N |00 (AN | | [ [ (0

One of the most popular books on this topi&Eigerything IMiscellaneousby David
Weinberger. In the book, Weinberger says to visualize a store, like Staples (or in the
case of my photo here, Home Depot) and consider how in a store, objects can only be
in one arrangement. You walk in, and no matter who you are, the arrangement is still
GKS alrYSo !'fGK2dzZaK ad2NB 26y SNE gyl (2
trapped by the physical laws of the universe the prevent the same object appearing in
two places at the same time.

S5A3AGIE aL) O0Sa R2y Qi O2yFAYS dza (2 GKS &
rearrange content in any way you want. For example, suppose you walked into the

store and wanted tesee only informatiombout bathroom doors. You could do that,
and all the other objects could be hidden. Or suppose you wanted to only see
I NRSYAYy3I AYyTF2NXIFOGA2yS 2N fSiQa al e
ALISOALFTATAY3 Ay NB2FAYy3Id ¢KS SyidANB
based on these attributes.

QX [N

2 S Ay 0 Srham St for doing this involves the application of metadata.

16
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You can create navigation filters based
on your content’s facets.

Image from gwilmore on Flickr
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One way to think about metadata is to think of a diamoAddiamond has a ton of
different facets to it. Similarly, each object or topic has various facets. Once you
identify the facets for an object, you can push or pull information, as well as sort and
arrange it, based on those facets.
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You can push and pull topics in various
arrangements through metadata.

& . |
T o[ m{mblen] o] »s(20
Plex

o me

ey 1 ey I | | 1 [ 11N’ Hneuy 1 uei AT T | | A I

A commonexample showing theower of metadata is aite likeGrooveshark
Groovesharlallowsyou to manipulate the information based on what you want to
see: song, artist, album, peoplaaylist, or eventA single song has all of these
attributes.

When you create an MP3 file, you can tag it with all of this metadata.

As another example, when you take pictures with a cam@etadata such as time,
location, FStop, aperture, etcis often storedalong with the photo.

18
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* “Faceted navigation is arguably the most
significant search innovation of the past
decade.”

-- Peter Morville, Search Patterns

R

A | | I (A | | 1 [ I | | 1 [ 11N’ N | | [ (AN | [ 1 N | | [ O T | S [

The ability to sort and arrangeformation dynamically based on these facets is a
huge innovation in findability. Petéorville says thattl &etednavigation is arguably
GKS Y2ad aArA3ayATFTAOLY(d &ASIENDK Ayy2@0lGA2y 2

19
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Two Types of Entry Points

lorem ipsurr
e 1 2 3 4 5 6

0
; 3 J / )

N
Dynamic Navigation Static Navigation
1 0011 [ | | 11 /I A | | I [ 1Y Iy 1 ey 11100100 I | | [ [ [

In faceted navigation systems, there are at least two approaches: a dynamic or a

staticy @A AL GA2Yy D 2AGK GKS Reyl YAO I LIWNRI OKX
search for something. Then the facets related to your search appear as filters that

allow you to narrow down the content.

With static navigation, you would choose a filter thtl narrowwhat you see. It
would be more like a door that you enter to a different arrangement of the

information.

20
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Google (= —

About §71,000.000 resats (0.16 seconds) Advanced sesrch
2 Everything >
@ Images Yesterday's Solution | SET Main Page | Edit Profile | Merchandise | Puzzle FAQ | | Previous
ag Winners | Email To a Friend | Use Papup Text | Multiplayer Set ...
W Videos Quiddler - Set Puzzle Book - Set
= yauw setgame comvset hsr e hlm
= 4t Pt for C Al
News t Hall sha w1t You can browse by
9 Shopping Google Sets - i
M Adomatcaly g ssm e N T e “"the category of thing
Wsets - Cached - Sim
¥ Piaces
¥ e e TRl you want to see.
9 Set may refer to: Mathematics. Set (mathematics), a collection of objects in mathematics,
W Realtime Set theory - Category of sets - Set (computer science), .
Set (mathematics) - Set (computer science) - Set 1m\,1hc|09Y) Set theory
" Discussions en wikipedia org/wik/Set - Cac Similar
2 Recipes Set (mathematics) - Wikipedia, the free encyclopedia
Patent: A set is a collection of distinct objects, considered as an object in its ...
v ents Definition - Describing sets - Membership - Cardinality

a Fewer en wikipedia org/wiky/Set_(mathematics) - Cached - Similar

Set theory - Wikipedia, the free encyclopedia
Salt Lake City, UT Set theory is the branch of mathematics that studies sets, which are ..
Change location V/Se ched - Similar

Any time Set - from Wolfram MathWorld

Latent Asetis a finite or infinite collection of objects in which order has no significance, and

Past 24 hours multiplicity is generally also ignored (unike a list o

Past 3 days mathworld wolfam.com » . » Set Theory » Sets - Cached - Similar

Past week

Past month h: Sets (with worked solutions

Past year An Itroduction To Sets, Sets Operations and Venn Diagrams.

Cubtom csnge wvaw onlinemathlearning com/math-sets htmi - Cached - Simiar

All results Th Interface (T K rials > Collections > Interfac

Wonder wheel Set also adds a stronger contract on the behavior of the equals and hashCode .... (The union

of two sets is the set containing all of the elements contained ...

Rel rch Meined &
elated soarches download oracle com » Home Page » Collections » Interfaces - Cached - Similar

Timeline

More search tools

SETS Login
If you have any SETS technical problems, contact the SAIC Senvice Desk by calling Domestic:
877-WWW-SAIC (877-999-7242). Intemational. 00 + 1 +

[ AT T | T A | | | I A | | [ | A I [

You probably interacted with facetathvigation all the time. When yagoogle
something, you can narrow the results by choosing a filter on the left. These filters
will then narrow the results shown on the screen. You can narrow the results not just
by images or places, but even by recipes, patents, neisps,and more.
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Live sport

WOME. SHOES. CLOTHING. EQUIPMENT. MENS. WOMENS. JUNIOR. Running. Football. Outdoors. Gym. More ™ SALE.

=

»2 basketball shoes m Search in results? (577 SGNUPHERE TORECEMVE EMAL OFFERS

GENDER

syl L I VE This is a faceted
. _RUNNING classification %
*’.1'-‘ = system. %4
\ 8 \\é"‘ f S
" i ]".{" .iﬁ\‘\"l’t?;:l : 0 %0 W »f v&Jb‘
. RAN ?\mxs RUNNING &

ooeo
\ SHOES‘

R Jasic &Am

e -==--=--====-

Hi Viz And Night Asics GT-2150  Saucony ProGrid Saucony Grid Puma Complete  Asics Gel Kayano
nning (73) Running Shoes Triumph 6 Jazz 10.1 Running  TF Allround 11 16 Running

Example from Sarah Maddox/Matthew Ellison

{010 T | T T A | | I A | | | | A I [

Sportsshoes.com offers a good example of a nfaceted navigation experience. In
this case, the filters are both static and dynamic. In the case of shoes, there is a very
clear set of metadata to add: gender, sport, price, color, size, type.

If you search for something, you see the relevant filters on the left based on the

aSI NOK NBadzZf Gad LT &82dz R2y Qi &SI NOKXI @2 dz
@2dzQNBE GNBAY3I (2 FAYRO
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Select Results from All Departments

EE Amazon's Beauty and the Beast Store
Find DVOs and downloads, episode guides, cast information, relsted products and more. Shoo now

25 Departments

Beauty and the Beast (Three-Disc Diamond Edition Blu-ray/DVD Combo w/ Bl
Richard White, and Jerry Orbach (Blu-ray - Oct. 5, 2010)
Buy new: $3999 $26.99

Shipping Option (whars s>
Any Shipping Option
rime ELigibie

i B S i hankic Avedable for Pre-order. This tem will be released on Oct. 5, 2010

Eligible for PREE Super Saver Shipping.

After you search for

Beauty and the Beast

B83a Baa Black Sheep

Beauty and the
Beast, you can
narrow down your
selection by Format,
Decade, Rating,
Edition, or Region.

Babylon §
Back to You
Band of Brothers

Je O'Hara, Robby Benson,

Paige O'Hara, Robby Bens

GULne 6858 $20.49

Avadable for Pre-order
Elgible for FREE Super Saver Shippng.

Feirfrics

Movies & TV: See all 412 tems

_ Btaul‘ and the Beast lA Walt Dlsne‘ Clisskl VHS] ~ Dawvd % Stiers, Jen‘

[ AT T | T A | | | I A | | [ | A I [

Amazon.com is another example of a facesedrch. After you search farmovie,
such as Beautgnd the Beast, you can narrow down your selection by format,
decade, rating, edition, or region. These filters appear dynamically based on the

attributes of the search results.
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hulu Vv Movies Account | Queue (38)
5 { Spotig REco datio Favorites ;dnn | search _
Search Results Advanced Search
EJ Results 1-20 of 3000 for action
Video Type Show: Filters Sort by
v Al v Captions Relevance v
v Al
Movies
TV Cips
TV Full Episodes v
Movie Traiers Y
Games o x
Movie Clips. d
+* +* ML
The Rotten Tomatoes Sports Action Team: The Sports Action Team: Little Sports Action Team: Meet
Show: Action Hero Sound of Warner League The Team
Babysitter Season 2: Ep. 14 (2233 Season 1:Ep.3 (22 Season 1:Ep. 1 (22:33
Excerpt (00:57 More ts Action Tea More More:

More: The Rotten Tomatoes

You can

= : ; choose
- g - B different
D Kis ne |8 3 > + s + -
Historic Campaign Ads. Shin Chan: Tell the Cops IGN: Batman: Arkham City E entry po] ntS
"Willie Horton™ 1988 She Looked Eighteen This Ain't No Place for a o} .
Advertisement (00:30) Season2:Ep. 41 (2349 Hero Trailer s Into the
"

More: Hist ampaign A More: 1 Web Exclusive (02:16

s content.
AN | | 1 M A | A | (Y | | | A

Hulu.com provides another faceted navigation experience. You can choose different
entry points into the content through staticavigation at the top, but if you decide to
search for the content, you can select different facets that determine what is shown.
You can narrow what appears based on video type, show, whether it has captions, is
onHuluPlus inHD, and so on.
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[Bre)d(rumb Browse by Popularity > Sample Help Text ]

Sample Help Text

Different

entry points
into the —>
content.

ey | oumewt ey =l

Ly GNEBAy3 G2 L)X e& dKAA aolapparenOrdoymattorii 0 2
R2SayQid lftglea KI@S Ican aplfolitNhisirBage ia¥ FI OS
brainstorm of potential facets that could be applied to help information.

These facets (or the metadata) include the following:
ATopic

ARole

Askill level

APopularity

AConcept or task

AHelp format

AProblem

AScreen

25
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To facilitate multiple arrangements,
you have to chunk your content.

A | | N1 (I | | I [ I | | [ 11 N |00 (AN | | [ [ (0

Ifé 2dzQNBE 3J2Ay3 G2 LlzNRdzS | adNFGiS3e GKFG |
dynamic arrangements based on metadata, you have to first chunk your content into

small pieces. As an analogy, consider cairns that you might see while hiking. The

cairns provide guide markers to hikers to let them know where the trail is. When the

rocks are small, you can stack and arrange them into hundreds of different

arrangements.

26



The Alarm Clock Metaphor

Metaphor from Mark Baker’s blog, Every Page Is Page One
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CKSNBQA | RFEY3ISNIAYYyDRUMYYAEYAY

BK2dzZARPQL 2

such a degree that it is no longer recognizable. Mark Baker gives the sample of an

alarm clock. Sure you could break it down to smaller parts.
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First break content into small chunks...

L 2@ STheRe2age Sl the individual components of the alarm clock.
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But only if they have meaning alone.
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meaning if you were an alarm clock repair technician and you needed a transistor or
motor or pin or someother part.So the level to which you chunk content really

depends on your audience and their needs.
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| chunked up my content.

Change Calendar Colors

Each calendar appears in a unique color s you can distinguish it from
other calendars. The calendar’s colors are specific to your view only. To
change the color of a calendar

1. Go to Options > Select Subscriptions.
2. Click the color square next to a calendar.

3. Select a new color.

Change the Period and Time Span

You can change the view from a weekly to monthly view through the Week
and Month buttons at the top of the calendar. To move forward or
backward in time, click the right or left arrows. Clicking Today brings you
back to the current date if you have navigated to a future or past time
frame. You cannot restrict the calendar to a day-view only, nor can you
specify when the day starts or ends.

View Churchwide Calendars

Church-wide calendars are not yet available in the new calendar system
For example, General Conference, First Presidency devotionals, Music and
the Spoken Word, Worldwide Leadership Training, General Young Women
meetings, Relief Society meetings, Temple Square events, and fireside
calendars are not yet available. Neither are temple or mission calendars.
Church-wide calendars will be added during 2011. As a workaround, you
can input these events manually, probably as a stake calendar.

View Calendars of Other Wards
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| was thoroughly convinced that metadata was the way to go with help content, so |
started down this path. | first chunked up my content. Because it was on a wiki, a lot
of the pages contained multiple topics. | first broke up the topics so they each resided
on their own page.



| then came up with a set of metadata to apply to the topics. Some of my metadata
included the following: calling, created on, enhancement, format, goals, has bug,
location, popularityrole, even type, skill level, status, subject, topic type, version,
category, author, and modification date.

Each metadata has two parts: the property and the value. For each property, | defined
a list of possible values.
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